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INTRODUCTION

Following a challenging but robust 2015,  
we experienced a turbulent start to 2016. 
Eyes have been firmly focused on a mix 
of market signals, from fragile economic 
growth in China and ongoing weakness  
in parts of Europe, to oil prices and  
equity market volatility. Coupled with  
the ramifications of geopolitical events, 
many institutions suggested conditions 
echoed the European sovereign debt  
crisis of 2011 – and worse still, the early  
days of the financial crisis.

As one of the most open economies  
in the world and home to the leading global 
financial centre (hosting the second largest 
fund management industry globally,  
the third largest insurance sector and the 
fourth largest banking sector), the UK is not 
immune to global slowdown and shocks. 

Markets, however, have started their 
recovery; both the financial services  
sector and broader economy appear  
to have weathered this period. The sector  
has emerged without any major shocks, 
largely down to the industry entering  
the year from a position of relative strength, 
following many of the reforms we, as  
an industry, have put in place since the 
financial crisis.

To make sense of the ever uncertain 
environment and understand the general 
tone of the UK market, Lloyds Bank convened 
financial institution participants, through  
our inaugural Financial Institutions Sentiment 
Survey, to assess the trends that will 
continue to define this challenging year. 
The survey is also timely with the upcoming 
EU referendum impacting general UK 
economic and investment sentiment.

EDWARD THURMAN

Managing Director &
Head of Financial Institutions,
Lloyds Bank Commercial Banking

views from 

110 
executives and senior 
leaders from a broad 
spectrum of financial 

institutions
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In summary, the headlines from the survey were:

 

78% 
3% 

of respondents believe 
the UK economy will 

grow as fast, or faster, 
than G7 peers

However, optimism in the last  
12 months has dropped, with  

42% of financial institution leaders  
less optimistic and 3% more  

optimistic than last year

of respondents do not 
expect the UK to vote 

to leave the EU

79% 
There was broad agreement 
that regulatory reforms have 
improved financial stability, 

consumer protection, 
transparency and industry 

culture, but at the cost 
of economic growth

Technology is seen as the 
biggest driver to change  
in UK financial services, 
with big data at the top  
of respondents’ minds 

Macro themes continue 
to worry respondents: 

financial markets volatility 
and the risk of new 

regulation were identified 
as the top risks for 2016 

Cyber threats  
and the speed of 

technological change 
were also identified  

as emerging risks  
to watch

Many felt that  
regulatory reforms  

have gone too far with 
regards to improving bank 

liquidity and prudential 
capital standards

42% 

back to contents
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THE UK IS NOT IMMUNE 
TO GLOBAL SHOCKS

As one of the most open economies 
in the world, the UK is not immune to 
global slowdown and shocks. Against the 
backdrop of a turbulent global economy, 
however, respondents to our inaugural 
Financial Institutions Sentiment Survey 
believe the UK economy is well placed 
compared to other G7 nations.

Entering 2016, the compounding effects of 
fragile economic growth, the slowdown in 
China, ongoing weakness in parts of Europe 
and the sharp fall in commodity prices have 
caused substantial market and economic 
uncertainty. Looking at financial services, 
these concerns, coupled with the continued 
low interest rate environment have led to 
weakening credit markets. Legal charges  
and the costs of meeting newly implemented 
capital and liquidity requirements have also 
added to the bottom line of many financial 
institutions. Nevertheless, the UK as a 
whole has delivered a robust performance, 
underpinned by strong fundamentals, and 
remains the leading global financial hub.

Respondents have a positive outlook  
on the UK’s economic growth prospects  
in comparison to G7 peers. 78% believe  
the UK will grow as fast as, or faster than, 
other G7 nations in 2016 (figure 1).

However, sentiment has fallen from the 
previous 12 months with 42% citing that their 
opinion had become less optimistic and only 
3% more positive than last year – meaning 
a net negative 39% outlook (figure 2).

Since the survey completed in March 2016, 
the Office for Budget Responsibility has 
revised UK 2016 GDP growth down from 

2.4% to 2.0%1, and recently the International 
Monetary Fund (IMF) echoed economic 
sentiment, revising the UK’s growth down 
to 1.9%2 due to slowing investment demand. 
We are seeing some easing, with Chinese 
economic output and commodity prices 
improving. Nonetheless, this cocktail of 
confusing messages makes delivering 
business objectives increasingly challenging.

Figure 1.
UK ECONOMIC SENTIMENT 
IN COMPARISON TO THE G7

Figure 2.
CHANGE IN UK 

ECONOMIC SENTIMENT

1 http://budgetresponsibility.org.uk/efo/economic-fiscal-outlook-march-2016 
2 http://www.imf.org/External/spring/2016/imfc/statement/eng/gbr.pdf 
3 As of January 2016

 Faster 
 In line 

 Slower 
 No opinion

 Same 
 Less optimistic 

 More optimistic 

The IMF expects the UK economy  
to grow 2.2% in 20163, the same  

as the G7 overall. What is your view  
on UK economic growth in relation  

to the G7 as a whole in 2016?  
Do you believe the UK economy will grow?

How has this opinion 
changed in the last 

12 months?

6%

16% 26%

52%

3% 

55%42%78% Net 
 -39%

back to contents
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RECOGNISING 
TODAY’S RISKS

 1st 
 2nd 
 3rd

Figure 3.
IDENTIFIED SIGNIFICANT RISKS

Which of the following, if any, do you  
think pose a significant risk for your business  

over the next 12 months?

Recognising risks is vital to ensure that  
current business and operating models  
are able to deal with change. Macro thematic 
risks were recognised as the key concerns for 
2016, with financial markets volatility and the 
risk of new regulation unsurprisingly topping 
the worry list for financial institutions. Looking 
ahead, markets and geopolitical uncertainties 
are poised to be continued concerns for many 
leaders (figure 3).

Whilst macroeconomic and geopolitical risks 
topped the concerns for 2016, we have also 
seen an emergence of new technology risks – 

such as disruptive technology. Due to  
the increasingly sophisticated nature  
of cyber-attacks, and their prominence  
in the national and international press,  
it was also unsurprising to see this cited  
as a major risk for the year. It is clear that 
firms need to work collaboratively with 
regulators, peers and policymakers to  
ensure that financial institutions can  
defend and counteract potential attacks.

When asked if commodity volatility was  
a key concern, only 13 respondents stated 
it as a risk, highlighting that, either senior 

1 http://www.imf.org/External/spring/2016/imfc/statement/eng/gbr.pdf
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leaders believe that we have passed  
the worst, or future volatility has been 
factored into business forecasting.

40% of survey respondents commented 
that the upcoming EU referendum is 
a significant potential risk, chiefly due  
to the uncertainty that prevails. Indeed,  
the IMF’s rationale to downgrade the  
UK’s economic output from 2.2% to  
1.9% was in part driven by slowing  
investment demand – predominantly 
resulting from uncertainty surrounding  
the EU referendum outcome.1 

back to contents
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 Remain in the EU 
 Leave the EU 
 No opinion

 Remain in the EU 
 Leave the EU 
 No opinion

 No 
 Yes 
 No opinion

Figure 4.
EU REFERENDUM 
VOTE INTENTION

Figure 6.
INTENTIONS TO RELOCATE 

UK OPERATIONS IN THE 
EVENT OF AN EXIT

Figure 5.
ANTICIPATED 

REFERENDUM OUTCOME

Would you consider relocating  
a significant proportion of your 
UK operations if Britain made  

the decision to exit the EU?

What do you believe  
Britain should do? 

What do you think the 
EU referendum vote 

outcome will be?

If the UK were to vote leave, 62% indicated 
that they would not consider relocating 
a significant proportion of their business,  
with 13% indicating that they would. 

When participants were asked their  
opinion on the upcoming EU referendum,  
71% believed that the UK should vote to 
remain. They cited access to EU markets  
and barriers to trade as the major impacts  
of a vote to leave the EU, closely followed  
by currency risk and the impact of EU 
legislation. Despite recent tight polling, 
however, respondents are overwhelmingly 
confident that the UK will vote to remain, 
come 23rd June.

10%

19% 12%
25%

62%79%71%

9%

13%

A topic that has been covered often is cybercrime, so with the  
development of technology comes, perhaps, the darker side  
of that and something that we all need to be very aware of.

 OLIVER KNIGHT 
Managing Director & Head of Group, Government & Regulatory Solutions,
Lloyds Bank Commercial Banking

back to contents
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THE UK AS A  
FINANCIAL CENTRE

Despite laboured markets and poor 
economic optimism due to recent economic 
growth downgrades, the UK remains the 
leading global financial centre. 35% of 
respondents stated that they are looking  
to expand UK operations, in particular front 
office activities, over the coming three years.

London is already a world leader in mature 
sectors such as capital markets, wholesale 
banking and foreign exchange – 60% of 
all European capital markets business is 
executed through the UK. Over £100bn has 
been invested by foreign companies into UK 
financial companies, with 250 foreign banks 
located in London – significantly more than its 
nearest rivals, New York, Paris and Frankfurt1.

35% of respondents indicate that they  
are looking to expand UK operations in 
the medium term. Considering the current 
economic environment and fierce competition 
from other global financial centres such  
as New York, Hong Kong and Singapore,  
these growth prospects appear even  
more significant than at face value.  
90% of respondents looking to expand  
in the next three years are focusing their 
growth efforts on revenue generative  
front office expansion, and nearly half  
were looking at middle (51%) and back  
office (49%) operation expansion. This will 
likely further cement the UK’s position as a 
global leader in financial services (figure 7). 

Furthermore, when asked ‘what financial 
institutions would do with surplus capital’ 
several suggested that UK investment would 
be top of their agenda, with businesses 
specifically looking to invest in regions outside 
of London, such as the Midlands and the  
North of England. Many institutions are 
looking at relocation strategies from London 

Figure 7.
CATEGORY OF OPERATIONS THAT 

FIRMS ARE CONSIDERING EXPANDING

What operations are you considering expanding?

and creating new roles across the country  
to avoid the capital’s relatively high operating 
costs and further form a diverse workforce.

When asked why the UK is an important 
hub for financial services, respondents 
overwhelmingly voted for its skilled 
workforce and financial reputation (figure 8). 
In addition, a time zone that crosses multiple 

 

1 https://www.thecityuk.com/assets/2015/Reports-PDF/Key-Facts-about-international-financial-and-related-professional-services-2015.pdf

financial markets, widespread use of the 
English language and economic stability 
were identified as cornerstones of the 
UK’s importance.

We see further progress in London’s role 
as a global financial centre, but with further 
expansion across the UK to come, in particular 
with roles moving out of London.

Base size: 39 respondents that said they 
were looking to expand UK operations

 90% Front office 
 51% Middle office 
 49% Back office

back to contents

https://www.thecityuk.com/assets/2015/Reports-PDF/Key-Facts-about-international-financial-and-related-professional-services-2015.pdf


Financial Institutions Sentiment Survey 2016 09

70

46

34
32

30
28

15
11

9 9 9
7 7 6 5

1 1 1

Sk
ille

d 
wo

rk
fo

rc
e

Fi
na

nc
ia

l r
ep

ut
at

io
n

La
ng

ua
ge

Ti
m

e 
zo

ne

Ec
on

om
ic 

st
ab

ilit
y

Re
gu

la
to

ry
 e

nv
iro

nm
en

t

EU
 m

em
be

rs
hi

p

M
on

et
ar

y/
Fi

sc
al

 p
ol

icy

Es
ta

bl
ish

ed
 g

ov
er

nm
en

t

Pr
ox

im
ity

 to
 o

th
er

 fi
rm

s

In
fra

st
ru

ct
ur

e

Te
ch

no
lo

gy

Cu
ltu

re

Ta
x e

nv
iro

nm
en

t

Di
ve

rs
ity

Cu
rre

nc
y

Pr
ox

im
ity

 to
 cl

ie
nt

 b
as

e

Ot
he

r

  

70

60

50

40

30

20

10

0

Nu
m

be
r o

f s
el

ec
tio

ns

Figure 8.
FACTORS THAT MAKE THE UK 

A LEADING FINANCIAL CENTRE

Which of the following attributes do you  
believe make the UK attractive as a global financial centre?

 1st 
 2nd 
 3rd

back to contents
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6%

8%

3%

8% 15% 26% 43% 8%

9% 25% 52% 11%

24% 36% 29% 3%

44% 41% 7% 2%

12% 33% 46% 5%

15% 25% 52% 6%

Financial Institutions Sentiment Survey 201610

TODAY’S REGULATORY 
ENVIRONMENT IS 

YOUR PRIORITY

Policymakers may have led the financial 
regulatory reform agenda, but ultimately  
it is financial institutions that have enacted 
and embodied this change. Recent market 
and economic developments have led  
to a rapid evolution of the regulatory  
and competitive environments in which 
financial institutions live and breathe today.

Financial institutions are continuing to 
manage an increasingly intricate web of 
regulatory and strategic challenges, whilst 
steering complex organisations through 
turbulent market conditions. Banks, along  
with other financial institutions, have already 
spent a great deal of time analysing the 
influence and impact of new regulations such 
as Basel III, MiFID II, EMIR and Solvency II on 
their business models and operations. 

All aspects of the regulatory agenda – new 
prudential rules, movement of derivatives 
markets towards an exchange traded and 
centrally cleared model, structural reform  
and the sweeping changes to conduct rules  
– are dramatically reshaping the industry.  
We are also seeing the roles of different 
financial players evolving. Understanding  
the fresh competitive dynamic this change 
brings has the potential to create new  
winners, and of course, losers. 

Optimistically, respondents were broadly  
in agreement that regulatory reform has had 
a positive impact on improved transparency, 
consumer protection and financial stability. 
Arguably, prudential reform since the crisis  
has helped avoid significant shocks to the 
financial system, even throughout the  
market volatility seen in early 2016 (figure 9).

Interestingly, industry culture was another 
benefit of reform highlighted by survey 

participants. Nevertheless, the rhetoric  
among politicians and the general public 
suggests that the sector still has some way  
to go to instil a rounded culture that truly 
benefits society. 

Respondents also identified that regulatory 
implementation has come at a cost to 
economic growth – either through the 

combined effects of regulation applying 
a heavy compliance burden, or by limiting 
the sector from supporting business growth.

As well as an economic cost, evidence  
from the survey indicated that certain 
aspects of regulation may have gone too far, 
in particular around improving bank liquidity 
and prudential capital standards (figure 10).

Figure 9.
DEGREE OF AGREEMENT WITH GIVEN STATEMENTS

The new regulatory environment to date has had 
a positive impact on its objectives of improving:

 Strongly  
 disagree

 Disagree  Neutral  Agree  Strongly  
 agree

Transparency

Industry 
culture

Economic 
growth

Market 
stability

Consumer 
protection

Financial 
stability

back to contents



24%

22%

20%

6%

6%

59%

62% 32%

35%

56% 24%

49% 29%

65% 11%

Market liquidity – the ability to transact in reasonable 
size without significantly impacting the price – has really 
been curtailed by the combined effect of a whole series 
of regulations. The market is very thin. It takes a lot 
more time and patience to execute in size and this 
potentially leads to much greater volatility and the  
need to consequently amend execution strategies.

 ADAM BARRETT 
Managing Director & Head of Institutional Sales,
Lloyds Bank Commercial Banking

Figure 10.
PERCEPTION OF REGULATORY REFORMS

Do you perceive the following regulatory reforms 
to have gone too far or not far enough?

 Not far  
 enough

 About  
 right

 Too far

Improving 
transparency

Remediating 
culture

Reducing 
systemic risk

Improving 
bank liquidity

Prudent 
capital standards
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In the coming years, regulation will  
not disappear; but its evolution looks 
to be slowing, with banking sector 
and financial services reform now well 
advanced. The broad framework of major 
reforms covering capital, liquidity, market 
structures and resolvability have been 
established. Institutions have also acted 
quickly, with early implementation now  
in full swing to reduce compliance risks.

Nonetheless, as implementation takes 
full effect, we will see increasingly large 
scale business and operational model 
recalibration, as financial institutions 
adapt to change in the near future. 
Market distortions – in particular  
market liquidity – are only starting to bite.

Many reforms were written post-financial 
crisis, under significant political and 
public pressure to act quickly, and with 
a justifiable desire to stabilise markets. 
All parties need to be mindful that 
the financial system is entering a new 
phase of its evolution and as the new 
frameworks bed in during 2016 we should 
allow time to reflect on the cumulative 
impacts of these reforms as markets 
digest them, and to tweak the framework 
where necessary.

back to contents
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FACING THE FUTURE 
OF FINTECH

Competition is the hallmark of any dynamic 
industry, and the rise of financial technology 
has more than had a large impact on 
supporting growth, moving income from 
traditional financial institutions whilst also 
generating new revenue opportunities.

In the UK, we only need look at our  
flourishing financial technology sector, 
otherwise known as FinTech, to see the 
impact of technology. The past year has  
seen significant growth, with nearly  
$1bn venture capital investment in the ever 
growing London FinTech hub, affectionately 
known as the ‘silicon roundabout’1.

This survey found broad agreement that 
technology is seen as the biggest driver to 
change in UK financial services with 56% 
agreeing or strongly agreeing (figure 11). 
In other words, investing in the future of 

Figure 11.
ROLE OF TECHNOLOGY IN DRIVING CHANGE 

IN UK FINANCIAL SERVICES

To what extent do you agree with the following statement:  
you consider technology the biggest driver  

to change in UK financial services?

technology is a significant priority across  
the spectrum of financial institutions. 

We are seeing this in the current  
marketplace, with growth in digital  
capability and consumer digital demands 
increasing exponentially. This was also 
reflected when respondents were asked 
where they would invest £1bn of surplus 
capital, with 32% pinpointing technology, 
and specifically digital capabilities. The new 
market dynamic is challenging the financial 
sector to be agile, adaptable and to adjust  
its approach in order to achieve growth. 

Use of technology is about more than 
achieving growth, however, consumers 
across the board expect digital as the norm, 
and many organisations are also turning 
to digital as an avenue for simplifying their 
cost base.

 Strongly agree 
 Agree 
 Neutral 
 Disagree 
 Strongly disagree 
 No opinion

1 http://innovatefinance.com/our-voice/vc-investment-uk-fintech-soared-2015-35-901-million

12%

44%
24%

14%

3% 3%

The growth in FinTech 
and alternative finance  
providers is very important 
– they generate a whole 
new sector of our economy  
that perhaps didn’t exist 
five years ago.

  OLIVER KNIGHT 
Managing Director & Head of Group,  
Government & Regulatory Solutions,
Lloyds Bank Commercial Banking

back to contents
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Figure 12.
BUSINESS PLAN INTENTIONS REGARDING TECHNOLOGY

When considering the use of new technology,  
select the option(s) that best match your business plan:

Currently, technological change is being 
driven by internal development (figure 12). 
However, many organisations are looking 
to strategic partnerships when considering 
future revenue generation and business 
operating models. The US market is 
considered more mature in terms of FinTech 
partnerships with established players, 
mainly due to the UK’s regulatory backdrop 
and Europe’s focus on open competition 
naturally leading to different economic 
models. Nevertheless, more and more UK 
partnerships are being formed, mirroring 
London’s ever-growing technology centre.

Big data is overwhelmingly seen as the 
most significant opportunity in the coming 
12 months, with leaders waking up to the 

wealth of data that financial institutions 
have access to, from financial market  
trading data to consumer spending habits. 
Unlocking this commodity will be imperative 
for organisations seeking new business 
lines and competitive advantages, and  
is an area that puts start-up FinTech 
organisations at a disadvantage, contrasted 
with established players (figure 13). 

Technology is a cheap commodity,  
with the majority of FinTech investment 
pooled towards acquiring customers  
and data. As Open Banking – the concept 
of opening up core banking systems for 
organisations to access open source  
banking data on customers – becomes a 
not-so-distant reality in the UK, we predict 

a greater shift to strategic partnerships 
between established players and start-up 
FinTechs/challengers.

Both artificial intelligence (AI) and  
blockchain had mixed reception, suggesting 
leaders neither saw AI as an opportunity  
nor a risk in the coming 12 months. 
Blockchain – the distributed ledger  
network that records ownership through  
a shared registry – was highlighted by  
33 respondents as an opportunity, but  
36 were not sure of its implications. Broadly 
speaking, understanding of blockchain is low, 
and institutions are starting to investigate 
how this new disruptive technology could 
be utilised for both revenue growth and cost 
savings. Blockchain, as the name suggests, 

Develop internally

Strategic partnerships

Acquire

3rd party joint ventures 

No opinion

Other

46%

34%

29%

18%

8%

1%

back to contents



relies on a network effect meaning that  
its success is purely driven by its adoption. 
Over the coming year it will be interesting  
to see how this technology evolves  
– and how financial institutions react.

The UK as a whole remains a welcoming 
environment for competitive ventures and  
is a preferred market to test propositions, 
either in direct competition or in partnership 
with established players. Regulation at 
present is keeping up with the wave of 
innovation, however with more and more 
FinTech firms making the UK their home, 
regulation must also ensure technology 
innovation has room to grow, whilst  
ensuring that consumers’ and corporates’ 
data, identities, financial well-being and  
trust remain protected. 

Financial Institutions Sentiment Survey 201614

 Opportunity 
 Risk 
 Neither 
 Don’t Know

Figure 13.
OPPORTUNITIES AND RISKS OF BIG DATA, ARTIFICIAL 

INTELLIGENCE, BLOCKCHAIN AND FINTECH COMPETITORS

Taking a 12 month outlook; which, if any, of the following do you see 
as potential risks or opportunities for your business?
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Whilst PSD2 and Open Banking will provide opportunities  
through the use of transaction data and enable the development 
of value added solutions for our clients, we see increased value 
in ‘big data’ opportunities; the creation and use of aggregated 
anonymised data will assist our clients to be more informed, 
understand trends and make effective business decisions.

 ADRIAN WALKER 
Managing Director & Head of Global Transaction Banking,
Lloyds Bank Commercial Banking
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In the face of global market volatility  
and the upcoming EU referendum, 
confidence in the UK economy has 
remained strong within financial services. 
Built on a foundation of a strong workforce 
and financial heritage, financial institutions 
have continued to thrive, with opportunities 
for front office expansion as well as regional 
growth and with technology at the forefront 
of business strategy. 

However, there is still work to be done.  
The anticipation of the EU referendum  
has caused UK investment uncertainty  
and lowered economic optimism. 
Regulation continues to divide opinion,  
with capital and liquidity reform causing 
areas of potential concern. It is imperative 
that financial institutions are allowed room 
to manoeuvre during this ever important 
phase of regulatory implementation. 

IN SUMMARY

EDWARD THURMAN
Managing Director &
Head of Financial Institutions,
Lloyds Bank Commercial Banking

OLIVER KNIGHT 
Managing Director & Head of Group, 
Government & Regulatory Solutions,
Lloyds Bank Commercial Banking

TOM EDWARDS
Associate Director
Financial Institutions,
Lloyds Bank Commercial Banking

Contributors

Working with regulatory policy makers  
to strike a balance will be key to ensuring 
the long term success of the UK as a leading 
financial centre.

back to contents



About the Financial Institutions 
Sentiment Survey
The Lloyds Bank Financial Institutions Sentiment Survey 2016  
was designed by Lloyds Bank Commercial Banking and the  
online survey was completed on the Confirmit Horizons platform.  
The survey was carried out among a sample of 110 Lloyds Bank 
financial institutions clients made up from a spectrum of  
organisations including multinational banks, asset managers and 
insurance firms to smaller private equity, specialist finance firms  
and challenger banks. Respondents ranged from chief executive 
officers, chief financial officers, chief operating officers, financial 
directors and other senior directors.

Fieldwork was conducted from February 2016 to March 2016.  
The Lloyds Bank Financial Institutions client coverage  
and Commercial Banking Insight teams were responsible  
for the interpretation of the survey results and the production  
of this survey report.

About Lloyds Bank 
Commercial Banking
Lloyds Bank Commercial Banking provides comprehensive expert 
financial services to businesses of all sizes, from small businesses, 
through to mid-sized businesses and multinational corporations. 
These corporate clients range from privately-owned firms to 
FTSE 100 PLCs, multinational corporations and financial institutions. 

Maintaining a network of relationship teams across the UK, as well  
as internationally, Lloyds Bank Commercial Banking delivers the mix  
of local understanding and global expertise necessary to provide  
long-term support and advice to its clients. 

Lloyds Bank Commercial Banking offers a broad range of finance 
beyond just term lending and this spans import and export trade 
finance, securitisation facilities and capital market funding.  
Its product specialists can work with you to tailor its products and 
services, including cash management, international trade, treasury  
and risk management services, to suit your individual needs.

Its heritage means it has a comprehensive understanding of business 
needs and a proven track record of supporting businesses across  
the sectors and regions. Taking a relationship approach, it provides 
support to its clients throughout the economic cycle.

Lending is subject to status.

For more information speak to your Relationship Manager 
lloydsbank.com/commercialbanking
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Important information
Please contact us if you would like this information in an alternative format such as Braille,  
large print or audio. 
While all reasonable care has been taken to ensure that the  
information provided is correct, no liability is accepted by  
Lloyds Bank for any loss or damage caused to any person relying  
on any statement or omission. This is for information only and should 
not be relied upon as offering advice for any set of circumstances. 
Specific advice should always be sought in each instance.

Lloyds Bank plc Registered Office: 25 Gresham Street, 
London EC2V 7HN. Registered in England and Wales no. 2065.  
Telephone: 0207 626 1500. 

Authorised by the Prudential Regulation Authority and regulated  
by the Financial Conduct Authority and the Prudential Regulation 
Authority under Registration Number 119278. Eligible deposits  
with us are protected by the Financial Services Compensation  
Scheme (FSCS). We are covered by the Financial Ombudsman  
Service (FOS). Please note that due to FSCS and FOS eligibility  
criteria not all business customers will be covered.

back to contents

http://lloydsbank.com/commercialbanking
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